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Density falls between Chicago and NYC

18,000+

Residents In Study Area

53,800+

* Gulfton Residents

Over 50+

Languages Spoken




We want to leverage the
neighborhood'’s density and
partner with residents to build
a resilient future
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Cradle-to Career Mixed- Health &

Economic

Education Income .
Pipeline Housing AL Vitality

Since 2016, Connect has leveraged

$33m $34m $48.2m $9.5m



With an annual operating

budget of just $500,000,
Connect has

+$124... +85*

raised since 2016 Partnerships



How do we
elevate the
great work
happening in
Gulfton ?




Total adults (18+): 12,726
Education levels (18+):
« Some HS or less: 4,718
 HSdiploma only: 2,874
+ GED/alternative: 252
* Percentage stopping at or before HS/GED: 62%

B HS diploma or less M More than a HS diploma

100%

According to Georgetown U's College Payoff research
earning an Associate's degree - as a proxy for
postsecondary education - significantly increases lifetime
earnings:

« HSdiploma/GED vs. Associate's: +$400

« Less than HS diploma vs. Associate's: +$800K

75%
50%

25%

If all adults in the neighborhood attained an
Associate's, the total potential additional lifetime 0% 1963 (100M Jobg) 2021 (166M Jobs) 2031 (171M Jobs)
earnings would be $5 billion.

62% of adults in the neighborhood stop learning at or
before high school, despite 72% of future jobs
requiring postsecondary education

Sources: Georgetown University Center on Education and the Workforce analysis of the US Census Bureau, American Community Survey (ACS), 2009-2019.



""We live in your
neighborhood and help you
navigate the basics like
setting up a bank account,
finding a doctor or getting
your child into the right
school.”

HEALTH & WELLNESS
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"I hope to have my own
line of clothes in the
future. For 2022, | want
to improve my English
so | can become an
entrepreneur!”




made locally by global talent

AN INITIATIVE OF CONNECT COMMUNITY

% PURPOSE BUILT cOMMUNITIES  GULFTON / SHARPSTOWN
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WALKING FOOT

Commercial Complexity — Culture of Creativity
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We could do more with visible dedicated spaces for production and education.
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Mobile Workstation Fixed Equipment t
Outdoor

~ Maker Space Maker Space
Classroom | Computer

Classroom

A functioning textile ecosystem
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Micro-Kiosks Along High Star
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PRESENT FUTURE
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Multi-Use Spa









Speed (mph)
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1200 am 04:00am 08:00am 12:00 pm 04:00 pm 0800 prm1:00 pm

Hour

VEHICLE SPEEDS - HILLCROFT AT
DAasHwooOD

HIT BY A VEHICLE
TRAVELING AT:

20

MPH

.........

9 out of 10 pedestrians survive

HIT BY AVEHICLE
TRAVELING AT:

30

MPH

§ out of 10 pedestrians survive

HIT BY A VEHICLE
TRAVELING AT:

40

MPH
L

Only 1 out of 10 pedestrians survives

SuRVIVAL RATE AT DIFFERENT SPEEDS
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INTERNATIONAL FABRIC
HousToN SHIP CHANNEL
MADE FROM PARTNERSHIPS




Gulfton’s
Global
Reach

is its
strength




Think of all we
can do, together.
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